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Victoria, B.C.

Omega Unveils Countdown Clock
When the idea of a clock to count down
the 2010 Olympic and Paralympic Winter
Games was proposed, it only made sense
that Swiss luxury watchmaker Omega
be the one to oversee it. Since its first
involvement as timekeeper for the 1932
Games in Los Angeles, Omega has served
as the Official Timekeeper of the Olympic
and Paralympic Games on 22 separate
occasions, including the upcoming 2008
and 2010 Games.
The tradition of a countdown clock began
in 2004 when the first clock was erected
in Tiananmen Square to measure the
days, hours, minutes and seconds to the
opening ceremony of the 2008 Summer
Olympics. When it came time to decide on
a concept for Vancouver’s version, Omega
President Stephen Urquhart knew it was
important to do something special. For
the first time ever, the Vancouver clock is
counting down to the opening ceremonies
of both the Olympic and Paralympic
Winter Games.

The red cedar tower stands tall above the clock and connects with
the culture and traditions of the Aboriginal people of B.C.
Urquhart said this is just the latest Games success for Omega, now
in its 75th year of timekeeping for the Games. “Omega’s history
is studded with significant milestones and achievements, but our
participation in the Olympic movement must stand out as the most
meaningful.” He said the unveiling of the countdown clock is just
the beginning of Omega’s commitment to the 2010 Olympic
and Paralympic Winter Games.
“We will continue to develop
ever more precise timing
equipment and provide
the Games with the
most up-to-date and
reliable and accurate
timekeeping
equipment.”

Urquhart says they chose a local design
team, Karacters Design Group, to lead
the creative design because they wanted
this clock to reflect the unique culture of
British Columbia and of Canada’s west
coast. “We wanted to reflect the diverse
sources of inspiration, which includes,
of course, the Vancouver 2010 Games
symbol, as well as elements of Canadiana
and First Nations art.”
Built by EEC Industries of North
Vancouver, the enormous clock is three
metres wide, more than six metres high
and weighs more than 1,170 kilograms.
The elements of the clock intentionally
contrast urban and natural elements.
The steel represents the City of Vancouver
and the glass represents the ice and snow
necessary for winter sports.
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Minister’s Column
We are now less than three years away
from the start of the 2010 Olympic and
Paralympic Winter Games. In
this short time, you and your
business have the ability to
capitalize on the economic
opportunities the Games are
bringing to British Columbia.
While three years may seem
like a long way out, there is still
a lot to do to be ready for 2010.
VANOC is working hard
and has completed the aerials and
snowboarding venue at Cypress Mountain
more than three years ahead of the start of
the Games. You can use this as inspiration
to take to your own business: Do not wait
until 2010 to find out how the Games can
benefit you. Decide what opportunities you
want to pursue, and go after them.
The B.C. Olympic and Paralympic Winter
Games Secretariat is promoting these
opportunities through their 2010 Commerce
Centre website. By using the website,
www.2010CommerceCentre.gov.bc.ca,
as your source for Games-related business
opportunities, finding out what is available
is a simple click away. As 2010 approaches,
the pace will increase as more and more
opportunities are posted to the site. To take
full advantage, use the tools offered by the
2010 Commerce Centre and be prepared.

2010 Commerce Centre
Delivers 100th Workshop
As we reach the ‘1,000 Days to Go’
mark, interest in Games-related
opportunities is heating up; and
the British Columbia Olympic
and Paralympic Winter Games
Secretariat is doing its part to ensure
all businesses have the information
they need. In fact, the 2010 Commerce
Centre recently held their 100th 2010
Business Opportunities Workshop in
the Province.
“We haven’t even hit the peak of
interest,” said Rob Arthurs, who
manages the workshops for the 2010
Commerce Centre. “If we keep going
at this pace, we could reach 200
workshops by October.”
The 2010 Business
Opportunities
Workshops were
developed to help

businesses determine how to find
Games-related opportunities and how
to develop winning bids. The sessions
offer information about how to bid for
contracts as well as ideas for working
in partnerships or as subcontractors for
companies that win bigger contracts.
The success of local businesses in
winning contracts for everything from
creating souvenir items to installing the
power systems in the Richmond Oval
has people paying attention to potential
opportunities from the 2010 Winter
Games, explained Arthurs.
Although the 2010 Business
Opportunities Workshops were created
with the 2010 Games in mind, the
information will be valuable long after
the final medal has been awarded.
More than 4,000 participants
have already learned how to do
business with governments
and large corporations as well
as how to find international
opportunities.
“Our mission is to give
businesses another way
of buying and selling,
to look at becoming
global players.”

Honourable Colin Hansen
Minister of Economic Development
and Minister responsible for the Asia-Pacific
Initiative and the Olympics

Rob Arthurs and Annette Jordan

VANCOUVER 2010
WINTER GAMES
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Northern British Columbia

Sun Peaks – An Enviable Position
When the 2010 Olympic and Paralympic
Winter Games were awarded to Vancouver
and Whistler, Sun Peaks Resort knew it
was in an enviable position. Ashley Tait,
Director of Communications for Tourism
Sun Peaks, said they wanted to make
an impact with the opportunities they
chose to pursue. Darcy Alexander (Sun
Peaks GM) decided to start at the top.
He targeted one of the best ski teams in
the world, the Austrian Team, and aimed
to bring them to Sun Peaks to train.
When Alexander told the President
of the Austrian Ski Federation, Peter
Schrocksnadel, about Sun Peaks’
capabilities, it became obvious
this relationship would benefit
both the resort and the skiers.
Sun Peaks has several natural advantages
that helped convince the Austrians it would
be the perfect training facility. The Nancy
Greene International Race Training
Centre operates above 1,600 metres, which
means there is snow earlier in the season.
Tait says the Austrians’ exclusive
agreement with Sun Peaks is essential to
their training. “This means they can adjust
their schedule due to weather and have
some privacy. The rolling terrain, pitch and
length of the training runs mean they can
train for Giant Slalom, Slalom and Super G.
The unique wide ski run also means there
can be multiple courses set up side-byside and athletes can train on more than
one course at a time.”
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Since the Nancy Greene Training Centre
opened, the resort has been able to build
on the shoulder months before and after
the regular ski season. Tait is confident
this will continue. “The teams and groups
using the training centre have translated
into about $200,000 in business over the
last two years. And that’s expected to
increase as we get closer to the Games.
In fact, many European guests list the
Austrians as a reason they decided to visit.”
Many ski resorts around B.C. have already
recognized their own advantages that can,
and will, help draw similar international
teams to British Columbia. Mount
Washington in Courtenay successfully
hosted the TimberWest 2007 International
Paralympic Committee (IPC) biathlon and
cross-country skiing World Cup finals in
March. Ski resorts like Whistler, Big White,
Kicking Horse and Fernie have spent
millions of dollars this past off-season to
improve facilities, build new lifts, open new
terrain and introduce new programs. Silver
Star’s cross-country centre for Nordic
racing and biathlon will again be the host
for many national and international athletes.

Also, it is planning upgrades to its
Air Style ramp and mogul courses
over the next two years.
Of course, there is always more to be
done. Knowing the 2010 Winter Games
are coming to B.C. give resorts in this
province an advantage. But it is essential
that each mountain identify and target the
events and teams that would be the right
fit for them. B.C. resorts can be leading
contenders to host almost any major event
or team from now until well past 2010.
The potential for building on tourism
dollars from within Canada is there as well.
“The Games will bring an extraordinary
amount of attention to B.C. and with
that will come an increased awareness
of our tourism options,” said Tait.
“There are so many Games-related and
sport hosting opportunities out there
– you just have to go and get them.”
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Rocky Mountain Buffalo Ranch, Blaeberry River, B.C.

Olympic / Paralympic
Live Sites Program

Perfect Time for B.C. Companies
They had never designed a clock before, but
when Karacters Design Group was asked
to create a countdown clock for Omega,
Official Timekeeper of the 2010 Olympic and
Paralympic Winter Games, the Vancouverbased company didn’t hesitate to accept
the opportunity.
“It was a real honour to be able to do
something like this,” said Dan O’Leary, senior
designer at Karacters who worked on the
project with James Bateman, the company’s
associate creative director. “The clock has
such a huge physical presence in the city.
Essentially, we got to design something that
would be the city’s newest landmark.”

O’Leary and Bateman spent about two
weeks coming up with the design for the
clock, incorporating elements that would
connect it with the themes of the 2010 Winter
Games as well as its locations in Whistler
and Vancouver. O’Leary said Omega, who
built the inner clockworks, was stunned
by Karacters’ design presentation last
September. “They were completely blown
away — they didn’t realize how far you could
take the concept of a countdown clock. They
loved it right from the beginning.”
As soon as they had a design, Karacters
approached North Vancouver’s EEC
Industries Ltd. to build the clock. And
although the company has been creating
high-end signs for more than 35 years,
building a clock was a first.
With a series of sketches from Karacters,
EEC developed plans to turn the concept into
a working clock — and there was no time to
waste, said Rick May, EEC’s Vice-President
of Sales. By the time everyone had approved
the project and design, there were only eight
weeks left to do a job that would normally
take six months.
“It was pretty stressful, no question, but
we’re all pretty proud. Everyone was just
beaming. This is really something special for
our company to have worked on. It will leave
a mark on the city.”
He said EEC and Karacters collaborated all
the way through the project, adjusting the
design when necessary and finding the best
solutions to fabrication problems.

The Province introduced its
Olympic and Paralympic Live
Sites program to help British
Columbians unleash the spirit of
B.C. in 2010 by supporting projects
that help build a lasting legacy
of opportunity, achievement and
celebration in communities all
across the province. To date, more
than 120 communities around the
province have developed projects
for their regions as a result of $20
million in provincial funding set
aside for the Olympic/Paralympic
Live Sites program.

CONTACT US
If you have suggestions about what else
you’d like to see in this newsletter or on
the 2010 Commerce Centre website,
contact us at:

BC Olympic and Paralympic
Winter Games Secretariat
7th Floor – 3585 Graveley
Vancouver, BC V5K 5J5
604-660-2010
Toll free 877-604-2010
604-660-3437
bcsecretariat@gov.bc.ca

“It is the most expensive single sign
we’ve ever made — it may not be the
largest, but it’s up there. It’s really a beautiful
sculpture. And it’s something tangible that
says the Games are coming to Vancouver.”
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